
David S. Mitchell has a Bachelor of Arts in English Literature and Philosophy from Montreal’s Concordia 
University. He has been providing English-language communication services since 1997, including 
translation, copywriting, editing and proofreading for both the private and public sector in Quebec and 
Canada. Professional websites: dmitchell.ca and LinkedIn.

Among his clients are advertising and multimedia firms, communication and management consultants, 
film-funding agencies, hospitals, publishing houses, software developers, universities, Web branding and
marketing specialists, environmental groups and nonprofit organizations.

He has enjoyed several long-standing relationships with clients:

 From 2007 to 2023, David served as the copy editor for 26 issues of LEARNing Landscapes, “an 
open access, peer-reviewed , online educational journal supported by LEARN (Leading English 
Education and Resource Network).” During this period, he edited over 500 articles and 
transcribed dozens of interviews. 

 Since 2001, David has enjoyed a fruitful collaboration with Telefilm Canada, a Crown corporation
whose mission is to “support the development, production, promotion and distribution of the 
screen-based industry in Canada.” He has worked on more than 1300 projects for Telefilm, 
ranging from translating press releases, financial statements and auditor reports to writing 
speeches, editing sensitive documents and adapting movie subtitles into English.

 Between 2000 and 2011 and 2021 to 2023, David carried out over 500 proofreading 
assignments for the Quebec Ministry of Education, covering a wide range of materials: 
brochures and newsletters, administrative documents, provincial examinations, white papers, 
teaching and classroom resources, vocational education documents, conference presentations 
and policy reforms. 

 From 2009 to 2012, David was a freelance copywriter for Reader’s Digest in Montreal. 
Assignments included writing copy for direct mail campaigns, Canadian-themed projects, as well
as brochures and catalogues featuring books, CDs, DVDs, games, toys and other products.

David is the author of two books. Published in 2023, Trivia Fusion: Connect the Thoughts invites readers 
to meet their trivia match with 555 pop culture challenges. The book also has a bonus Canadian 
Connections section, which currently appears as part of his trivia page in two magazines: Our Canada 
and More of Our Canada. For more info on the book, go to Instagram. 

Also published in 2023, Bumpkinville: A 1990s tour de farce is a brief but satirical romp of corporate life 
and pop culture in the 1990s. It tells the rags-to-riches story of Dormant Brouxall, who incredibly 
transforms from an ex-con to a country music superstar. For more info on the book, see Bumpkinville 
and Creative Gallery. 

Diagnosed with type 1 diabetes at age 14, David’s recent advocacy efforts led to fiscal policy changes in 
2022 from both Revenue Canada and Revenu Québec, helping to put “$470 million back in the pockets 
of Canadians with T1D.” For more information, please read this article that appeared in February 2023.

https://www.thesuburban.com/news/city_news/ndg-resident-succeeds-in-tax-process-reform-to-aid-diabetes-sufferers/article_a28e0976-ab3c-53a3-abf7-938c7ec7bfa8.html
https://www.facebook.com/Bumpkinville/
https://www.facebook.com/Bumpkinville/
https://www.instagram.com/triviafusion/
https://www.linkedin.com/in/david-mitchell-6530402/?originalSubdomain=ca
https://dmitchell.ca/

