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There is little argument that having enough money to meet your needs 
is important. But beyond that, what makes us happy? Is a lot of mon-
ey the answer? Is a glamorous life actually glamorous? Must we have 
thousands of followers on social media, only to have the internet rab-
ble criticize us at every turn? Amid all the fun and frivolity, there is 
inevitable misery and madness. A double-edged sword. A poisoned 
chalice. That’s what this book is about: In ten punchy chapters full of 
anecdotes about the miseries and misfortunes of the affluent, Berton 
offers readers ten reasons NOT to wish for fame or fortune.

Paul Berton’s previous book about consumerism, Shopomania (2022), 
was described as “a must-read primer for understanding how our thirst 
for acquiring and showcasing things has exacted heavy tolls on our 
psychology, on our society, and on the environment. Cataloguing the 
symptoms of our shopaholic culture, Berton shares wisdom about 
breaking the shackles imposed by our possessions.” (Mark Cleveland, 
PhD, professor and Dancap Chair in Consumer Behavior, University of 
Western Ontario.)

Paul Berton is an award-winning journalist and editor-in-chief of 
The Hamilton Spectator. His previous book, Shopomania (2022), is a 
thought-provoking challenge to consumerism, a sardonic exploration 
of the shopping habits of the rich and famous, and a self-critical look at 
how and why we buy so much stuff. He lives in Hamilton, ON.

MISFORTUNE AND FAME 
10 reasons you don’t want to be rich (or famous)
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